= ATOMIC HABITS sones s

FORGET ABOUT GOALS

"Succes s the product of daly habis - 1o/ pE ER FOCUS ON SYSTEMS

not once-in- a—hie{t;me transfum'sauumns; - ave r
. l.It[‘[lmES hased not because you don't want to change, but
p habits ; 1 1 8 0/ because you have the wrong system to change.”
I'UCE'SSES ihatead of 0 HABITS ARE THE PATH TO
Identity [} perrek veny veaR  CHANGE YOUR IDENTITY
THE HABIT LOOP - THE FOUR LAWS OF BEHAVIOR CHANGE

(UE  — (RAVING — RESPONSE — REWARD

MAKE IT OBVIOUS MAKE IT ATTRACTIVE ~ MAKE IT EASY MAKE IT SATISFYING

MAKE A u':-T REPETITION D=2 IMMEDIATE -
o rnu SO 7
DAILY HABITS \E= PRI V4

W'Fﬂrr!ptmﬂwﬂ perform a behavior Add 2 livdde bit of
"Dise of the greatest challesges i uh:nﬂ

unconschoushy, effortlestly. immedzate pleatue
beabits i 1mm:mm£;nﬁr;r; 11-0f what we are

" Habits e formed by Enequenty, i time.” to habits that pay off in the doag run.
"Wihan s rewarded i repeated,
* Haking are apractie whin we assscizie HED“(E Wiat n punished is avoided.

HABIT MT;IF FRICTION PERSONAL
‘“EE!*J!!&M Al s

already exists and stack

h e habi oin 3 culture whert the du;rtd Hake the avoidance visible,
thi new habit on top beharior % Tt o beliarior. aid 'I'"[ 1 HI'“TE Whenever you pass on a purchase,
eady hava mmethmg in put the same ameount of money in

" I " u»u alr
Afer___ dwill | ¥ the account.

ENVIRONMENT
DESIGN

“That thared dm:q lnn.-u'rhm;'w
Habits can ke created

PIOFE BAgIFy B T

"'H'hu:rn!u:l h.lbu Muhl‘m T HABII

LT 72 ————— H TRACKER
RITUAL MUTOMATE i,

Whenever possible, automatically.

EnYEnaAments c
reate nluals te start the day and 1o automate good habies
I1'|rmu u:lr:é‘t-ullurntéu &% prepare you for a P,._-,ﬁqm.:r, atian. and aul!ﬂgr.;ulﬂi} WiRHmG
the mndﬁu leof the raom, ISR it b bt
GOODHART S LAW.
natin the closet. ““hmtrj-uﬂmwl—ﬁi_inhtm gum:o H*mim "ﬁ"h-tﬂlﬂlﬂi-h fhv.'muﬁrgu.dmm
“Ovwe spaice, one . yStpren PLAY, on Feiday be a good stbasure.

HOW TO BREAK A BAD HABIT
REDUCE EXPOSURE ~ REFRAME MINDSET  INCREASE FRICTION  CREATE A (ONTRACT

TO THE CUE THAT CAUSES A HIGHLIGHT THE BENEFITS OF AVOIDING INCREASE THE HUMBER OF STEPS MAKE THE COSTS OFYOUR BAD HABITS
BAD HABIT YOUR BAD HABIT BETWEEN YOU ANDYOUR BAD HABITS PUBLICAND PAINFUL

MAKE IT INVISIBLE MAKE IT UNATTRACTIVE MAKE IT DIFFICULT MAKE IT UNSATISFYING

THIS IS A CONTINUOUS PROCESS. THERE IS HO FINISH LINE. SMALL HABITS DON'T ADD UP, THEY (OMPOUND.
MARE HABITS ENJOYABLE. FALL IN LOVE WITH BOREDOM.




_ X "'IINH TWI([ Michael . Mauboussin

When stakes are high and the environment is complex, stop and reflect on these concepts

to make a better decision
Tunnel vision (ﬁ, Situational Awareness
N~ What happens around us influences our

We fail to consider alternatives
decisions. Music can influence our purchases.

under certain conditions.
(ONFIRMATION BIAS POWER OF IERTI ™.5527.
(0llective

We tend to seek information
Behavior

that confirms our views, not
"Don't-ask-the_ant anything.

the other way around.
Study the colony.”

'"“]"f"fﬁ
0f Ll ' ; Is@ﬂm%}ls!ﬂpglate

We tend to forget the role of luck
theproperty of a few particles

REVERSION T0 THE EAN:
'to the entire system.

We often ignore or =~
(rtical

misunderstand this concept.

boperts’ |
& Point

Don't treat complex

Role 4L/ 4
~lssues as if they are

They are good at eliminating
simpler, than they are.

bad choices and making
PHASE TRANSTION

creative connections between
different pieces of information.

In complex systems,
y beware of phase

THE WISDOM OF CROWDS_ 7=
- transitions. dma

And computing powerfWill,,
diminish the abilify of" '\ fperturbations to a system
carl lead to farge changes

experts to add ve |
Planning Fallacy™ (orrelation not Casaliy
We tend to make explicit cause and

~ We tE[ﬁj trin{ underestirr[tate the )
| : . R
s s effect connections. But it is very rare.

WE UNDERESTIMATE OTHERS The Super Bowl winner indicator gut the stock

And we overestimate ourselves. market direction 80% right from 1967 to 2008.

=



The Psychology

INF[U[N( ROBERT B.
@ Thauited Of Persuasm,n CIALDINI, Ph.D.
It sounds crazy, but we act the same way, without

RECPROCATION

We tend fo agree to do a
greater favor than the one
received just to alleviate the

psychological burden of debt

A researcher who gives 2 coke to the respondent
aan sell 2% more raffe tdess after the survey.
None of the interviewees assumed that the
reason was the coke.

Rejection-then-retreat
A seller ties to sell you a 3-
year warranty, but waits for
E you to dedine to sell a |-year
varany (e il gl

LIKING

In the purchase deciion,
the strength of the socal
bond is 2X ﬂumprgmm
ufd'-epmdunmdi

qu]pu'mmmgsnlmhllnmﬂrﬂie
pots and keeps a percentage of the sale. Frends™
and acquamtances feel obliged to buy something.

LUncheon  puope become ionder of e
and
fecnique e gl
good feeing o eatng 5
atmbuted @ the person or thing.

DEFENS

Click -Whirr

The turkeys are good mothers and their
Enhre behavior is tggered by the

experiment with a stuffed polecat (the
R turkey's natural enemy
the turkey
like a chidk if it sounds fike a chick.

p sound of her chidks. An

) showed that

will treat the "fake” polecat

YPD

(OMMITAENT AND
(ONSISTENCY

We have a desire to be
(and appear) consistent with what we have
already done and what we have committed to.

Survey particpants saying they would donate to
a chanity were TX more fkely to volunteer
ask for donations. Days after the survey.

LW DIl peesip pcs e car e

lemmque :mm;n&f o

and the price goes up. You
who committed, buy anyway.

AUTHORITY

We have an extreme  /@N

_ disposiion. o, abey; the

‘command of an/

.wmmq?-gwﬁm ﬁf‘i@nmum

I experment showed it vokntees continted 19

" shock a victm, even against their wil,just because

the orders came from a teadher.

The power of hierarchy

Experiments show that physicans’ dedsions
(@mmqﬂmwmm

physicans and nurses, even when the
dedision is dearly inappropriate

Be aware that we will always use these mental “shortauts™ in our dedsion making.
Knowing these “weapons of persuasion tums on a waming light when we are in a

similar situation. Always pay attention not to fall into these “traps”. @%
When making ontical decsions, stop, breathe and think rationally without being influenced by the factors presented,

realizing it We use behavioral "shortauts” to save
time, energy and mental capacity. But this leads us

to make some wrong decsions.

PHOTOCOPY QUEUE

Using the word “becaise” triggers a reaction
even without a relevant reason.

“Gan | at in line in front of you to wse the
printer because | need to make some copies”™

SOCIAL PROOF iy,

We view a behavior as

more comect n & given

situation to the degree that

we see others performing it

The "canned" laughs of comedy shows make the

audience laugh longer and more often, espeaally
vith bad jokes.

The power of people

Afer watching 2 video showing
a shy dikd going o play with
other chidren, chidren become

much more sociable

SCARCITY

Opportunities seem most
valuableto us when they
are fess available.

:'kmwmmmsmgﬂm

that b has fust sold it to another aistomer. He &
willing t chedk the stodk. The chance of selfing is

much higher due to scardty.
The presstire of competition
The wsed @r saleman cls intemsted
parties at the same tme and makes
the 2nd buyer wait whie the st
analyzes the vehide. This reates
pressure and adds value to the vehide.




T THE

ESSAYS OF WARREN BUFFETT Lavrence
LESSONS FOR CORPORATE AMERICA~~~ Cunminghan

"We had learned from Ben Graham that the key to successful
investing was the purchase of shares in good businesses when
market prices were at a large dlicnun[ from underlying
business values."

GOD BUSINESSE

“A HORSE THAT CAN COUNT TO TEN IS A REMARKABLE
HORSE, NOT A REMARKABLE MATHEMATICIAN."

"OVER TIME, YOU WILL FIND ONLY A FEW COMPANIES THAT MEET THESE STANDARDS, SO WHEN YOU SEE
ONE THAT QUALIFIES, YOU SHOULD BUY A MEANINGFUL AMOUNT OF STOCKS."

(ONPETENT AND HONES
MANAGEMENT =

"We've never succeeded in makug a
good deal with 2 bad person.

AWARE OF THE

WITHIN THE IHS]T"" 0“Al
(IRCLE OF IMPERATGVE

|. Institution will resist any change
L Fmgl.-cu and acquisitions to use
available funds

"The size of that circle is not very

3. Any business craving of the leader wil
important, knowing it huun B be supported by his troops’ studies
however, is vital.

4. The behavior of peer companies will be
DON'T %

HONZMIC

ASPECTS

SIMPLE AND STABLE BUSINESS

“| would rather be certain of a good
result than hopeful of a great one.

mindlessly imitated

ks 7

dﬁllm ply ahdd I},m]ur rrmn%[ﬁ i{!
pices, the busingsies you un mgtfmﬁ jorse walks just fine and
best and llm presént thes tﬁi}ﬁﬂ. Eﬂ!l; ,Wﬂ’lﬂ”rb‘f‘ imps. Ha prsjmblm when

with the glﬂﬂﬁl pl'l,'lil g;;ﬂﬂung ﬁq& sell |'r.[l'|

¢ Bulls trade Michael o

SENSIBLE
PRICES

"Our goal is to find an outstanding
business at a sensible price, not a
mediacre husmesi at a bargain price.”

“R*;R“ "Mr. Market &
M “ there to serve

you. Nat to
ALWAYS COMES BACK ~ £vide you

PATENCE

"The stock market serves at a
relocation center at which maney |:
moved from the active to the patient.”

AVOID LIMITING

YSUR EARNINGS

Sell off portions af your most
successful investmentyssimply because
they have comé to lummate his
sting that the
n because he

has ﬁmm 10 murﬁm to the team.

portfohio is akin to s

S

"Selling shareholders are
often motivated 1o unload
only when they feel thE

market is gverpaying.”

"It's impassible o be a
lot smarter than your
dumbest competitor.

"They are integrall
linked since growt
must be treated as a
component of value."

gﬁ%\ MA(RQ

"Good jockeys will do
well on pood horses, but
not on broken-down nags.”

"We will continue to ignore
olitical and economic
orecasts, which are an

expensive distraction for
many investors. and

businessmen.”

SMILE WHEN YOU READ A HEADLINE THAT SAYS "INVESTORS LOSE AS MARKET FALLS." EDIT IN YOUR MIND TO

"DISINVESTORS LOSE AS MARKET FALLS -

BUT INVESTORS GAIN."



THE MOST IMPORTANT fhittit

Uncommon Sense for the Thoughtfu! Investor
HOWARD MARKS

WTRSICO, SECOND-LEVEL

LOCK FOR
(b Y ENTS
fie > OFANEEHCIENCY
esgylsgﬂsfﬂozn't

come from "buying good
things", but rather from
"buying things well".”

RISKS/

VALUE

"Without an accurate
estimate of intrinsic value,
any hope for consistent
success as an investor is

just that: HOPE.”

BE PATIENT

"What's nice about
Investing Is you

don’t have to swing ' "The investor's job is to take
;t{pltcheBs. p HON KD ARKS risks'intelligen’tly. Doing it
arren Buffett well is what separates the

MARRETS SWING good investor from the rest.”

YN IKE PENDULUMS ~  woessmo e
B /\\E\} PSYCHO6Y

looking like a skille Greed - fear - ego
Investor. biases - envy

BESKEPTOLAL sy
- (AUTIG S

"Skepticism is pessimistic when there is too " _ - :
“much oﬁtimism. On the other hand, it is If we avoid the losers, the winners
optimistic when there is an excess of pessimism.” take care of themselves.
ik ik € /AYOID TRAPS
“Few people possess superior knowledge "When there’s nothing particularly

of macro that can regularly be turne clever to do, the potential pitfall
Into an investing advantage. 'H( lies in insisting on being clever.”
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FOGG BEHAVIOR MODEL

B=MAP.

Behavior = Motivation +
Ability + Prompt

TINY

The Small Changes That Change Everything

Highl
=
= L
; Suceed
= Action
'.'Mmlm Line
P Fai

Hard Abiliey Easy

HABITS

STEPS TO SOLVE
BEHAVIOR PROBLEMS:

I} Change the prompt {tngger)
2) Increase the ability
3) Change the motivation (last and hardesi)

A

B| FOGG

FOGG MAXIM # |

Help people do what
they already want to do

FOGG MAXIM #2

Help people feel
successful

THE BEHAYIO

R DESIGN PROCESS

CLARIFY
THE
ASPIRATION

What do you really want?
What's your dream? What

EXPLORE
BEHAVIOR
IDPTH}HS I

Make a list of behavior options
that would help you achieve

MATCH WITH
SPECIFIC
BEHAVIORS

Jiic |

Choose a habit that you already have
motivation to do. Don't pick a habit

START
4mw F

Make the behavior so tiny
that you don't need much

result do you want to achieve?  your aspirations and try to motivate yourself later. motivation.
Ask yourself, "Is this really
what | wane*™ SWARM OF BEHAYIORS FOCUS MAP ABILITY CHAIN
Bk Irru m&dma Put your behavios - Euﬂgm;n l:h_r
L/ 1 1A 3 malre
B{HA%E;:I'FEH%E;IIT_‘;#: D o m Iu!umrwm mma.:r gt .'.;eni Hﬂ':g., Abiicy Chain. "What
CHANGE CAN BE EASY - Beh. Be! ”m"w' ".;2’”'” el T o 1 "-'hm"'
l'llﬂ IS ydu A ] e
IFYOU HAVE THE RIGHT bk and mare maGrAbDE. | ROUTNE  can | make i casier”
APPROACH™
'\ -
FIND A CELEBRATE “‘;I;Eﬂ%!“ﬁﬂf RJi:lllﬁ_T TROUBLESHOOT,
GOOD SUCGESES' & girmionon,  Jf TERATE AND GOy -y sncer
EMOTIONS IS THIS: CELEBRATE TINY HABITS IS THIS:
CREATE HABITS YOUR TINY TAKE A BEHAYIOR
If you want 10 create a new You can hack your brain to SUCCESSES.” Dan't push yourself 1o do more than ?ﬁﬁﬁ.ﬁ% :I'JITEERLT
hiahit, find an EIiHing habit create a habit by celebrating n the tiniest version of your habit, T F|i5 NATURALLY
and use it as an anchor to and self-reinforcing. The feeling of Don't deprive yourself of increasing |yl LIFE AND
start the new habit. Find your natural and true ST S your habat size if you want to get NURTURE ITS
Preferably in the same place celebration. powerful catalyst mare done (celebrate more too). Use GROWTH."

and with the same goal.

NTER | LWl

THEN, | CHEBRATE.

for thange

emotional cues to hel
edge of your comfort

you find the
evel.

PHASE # 3:FOCUS ON

UNTANGLING BAD HABITS
i STOPPING THE OLD é} SWAPPING A NEW HABIT
HABIT FOR THE OLD ONE

Focus on changing the prompt (remove, Choose the new habit wisely, find a habit that is
avoid, or ignore). Ereak the Ability Chain easier to do and has more motivation than the ofd
and, lastly, work with motivation, creating one. Swap one that is below the Action Line for one
demotivators. that is above it

PHASE # | :FOCUS ON
CREATING NEW HABITS

PHASE #2:FOCUS ON

e

By creating a new positive habit first, you
learn Change Skills and gain proof that you
are capable of changing to eliminate habits
you don't want.

WHEN IT COMES T0 MOST LIFE CHANGES THAT PEOPLE WANT TO MAKE, BIG BOLD MOYES ACTUALLY DON'T WORK AS WELL AS SMALL STEALTHY ONES.
SMALL CHANGES CHANGE EVERYTHING.




o THINKING FAST AND SLOW .

7~ Fast and intuitive_lt operates -
GRS SYSTEM 1 siomsicaysviqubivin inearno i st rstot e dcon
@) effort and no sense of voluntary control. mental performance, but for that it

= Slow and lazy. Allocates atiention to the Makes some mistakes and operates
® 0 SYSTE M 1 effortful mental activities that demand "L"""h h’F'lﬁ in specific 5“““‘*1;-
it, including complex computations. earn now to protect yoursell.

~ HOW DOES SYSTEM 1 DECEIVE US?
£GO DEPLETION PRIMING EFFECT COGNITIVE EASE

If you have to force yoursell ¢ - % Being i od mood

: stem | makes associations. g 1N d E000 Mmoo
= 10,60 Sometiing. you areiess Aer réadin g words with an elderly and refaxed encourages the
willing or able to exert self control theme, students walk more slowly. use of system |. You like what you

when the next (ha"eng& comes around. e, believe what you hear.,

%—) System | creates a AI3C IUMP Tu “msmﬁ 0{
:gherent story with mH(lusmHS {n“snl"Y

the available

WY s l A '|' I information, regardless Recent events and current System | is adept at finding a coherent
L] Ll ] L) (L[]

What You See I¢ Ml There Is information. in determining interpretation. of km’fﬂedﬁ at its dispn'sgal_

HOW DOES IT AFFECT OUR JUDGMENT?

Our mind is strongly biased toward causal explanations and does not deal well with mere statistics

LAW OF SMALL ANCHORING EFFECT —"REGRESSION T0 THE MEAN

Small samples yield extreme Peaple’s i
judgements System | looks for the causal
::méﬁ:" ;f s;ﬁgnmﬂ;an large are EIIII1I'Ir.ngh'.t!g d by an relationship when in fact there
VOTE| constructs staries that are as obviously is only random variation, a

coherent as possible. (WYSIATI) uninformative number. ) regression to the mean,

WHY ARE-WE BLIND!

"We can be blind to the obvious,and we are blind to our blindness."”

NARRATIVE FALLACY HINDSIGHT BIAS PLANNING FALLACY

How flawed stories of A general limitation of the We tend to overestimate
the past shape our human mind is its imperfect [C _our plans and forecasts.
views of the world ability to reconstruct past = Our estimates are closer to

and our expectations states of knowledge, or a best-case scenario than

for the Tuture. beliefs that have changed. to a realistic one.

HOW DO OUR CHOICES DEVIATE FROM RATIONALITY?

ECONS are rational by definition, but there is overwhelming evidence that HUMANS cannot be.

055 WERSION - IDOWNENT EFCT 53257 it () ARE

The fear of losing $100 Owning the good appeared ) ["H"S
G s more intense than Lo increasels value, We haold our money in different

the hope of gaining Giving up a bottle of nice  mental accounts. There is a clear  Highly unlikely
$150. Loss aversion wine 15 more painfal than  Kierarchy in our willingness to events.are ignored

ratio. = 2 (on average). gellin[g an equally g.iﬂﬂd draw on these accounts to cover - Or overweighted.
bottle is pleasurable. current needs.

Recognize the signs that you are in a cognitive minefield, slow down, and ask for reinforcement from system 1
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ONE UP ON WALL STREET

How to Use What You Already Know to Make Money in

ADVANTAGES OF
SMALL STOCKS
©[NVESTOR X BONDS

The growth of stecks 15 on your side.
LE:iﬁE::eds [bﬂelﬁ{r:l In hﬁnds.the best you'll ge]tr is the

professionals imterest rate,

- Knows more about a niche and has
access to information before the
market _

- Ho group mentality

= Can UFII companies when they are
still sma

If you are risk averse, stick with bends,
but don't dream of a TENBAGGER. a
stock that can multiphy your capital

by 10x {or more).

“When you invest im stocks, you have tahave 3
Badic fai:Ji1 in heman natuee, i capiralismgin the
couniry a5 a whobe and in general predpenity.”

Q - NINUTE
DRILL

"This is investing, where the smart maney
isn't 4 sevare, 2nd the dumb mon ey '
really as dunshb as it thinks."

MIRROR
THT

(OCKTAI THE SIPLER
THEORY -Y THE BETTER

hsk yourself Pay attention to the Iiwvest in companies with e

befare cackeail. If everyone runs simple business models, Tellin 2 minutes

mmtmﬁ: away when it comes 1o from a simple industry. the stock s story
ave a house? i i

Dol

so that even
Do | need the money?

a child can

I
Eumel_lting%urm i
seunding, with a bering

stocks, the market 15 down
and it’s a good time to

|

Do | have the personal enter the market. Name in an unattrackive understand what makes the
qualities needed to be If even the dentist is giving industry. company successiul and what
succossiul? you investment tips,it's Visit the company and pitfalls are in the way.

time to leave the party. learn about it

Wil ) id
DIWORSEIFICATION  SELL
100 EARLY

Avoid
WHISPE
TIPS

Recommendations that
reach pour ear ke 3
secret, oiten are high-

rigk § bocksy

Avoi

|
SOMETHING

When they extol a sock as
“the next something,” it
miarks the end of prospenty
for the imitagor as well a3 che
arigimal,

When anabysts predict
ouble-deget growih
farever, the industry

starts 1o decline

Cosnpanses that waste
maney aun silly
atquisition that
don't oreate valse

"Snm-rp:upk aujumilpullr
el che “wisners’ and ke
"loaery’ which i as sensibde as
watereng the weeds while
pulling out the Fower.”

r Lynch e

John Rothchild

the Market

PORER
1STUD

The stock market is like the
game of paker. There is a lot of
mfarmation available if you
know where to look.

"Winners increase their stakes
as their pasition strengthens and
leave the game when the odds
are against them. Losers stay
until the end.”

ou bought

TIME TO LEAVE
*

place, you'll auzomatically
have a better idea of when
to say goodbye to it."

Avoid
DI(Ig

PRE
THE MARRET

-Fr:dldlngmirlﬁrlt
and anticpating
recesdbans is impeatable,

I'm 10 loak far
pr-:l'lrl‘:.fl?mmpmm"

(Bseir

BY PUTTING YOUR STOCKS INTO CATEGORIES YOU'LL HAVE A BETTER IDEA OF WHAT TO EXPECT FROM THEM

ASSET
PLAYS

6&

STALWARTS

CYCLICALS

SLOW HAST
GROWERS GROWERS

TURNAROUNDS

LA

I -digit growth. Growth of 10% to Growth of 200 to Depends on the Valuable assens Companies in difficulty,
There's nowhere to W paa. SD‘}-"HLa. . direction of the ignored by analysis.  in judicial recovery.
expand. They are great TENBAGGERS paradise. BCONOMY. ash, Real Estare, They don’t grow. lis
Good dividend payer. protections in ) Moment of buying and Ores, Patents, Tax  highs and lows are not
The price won't go BEOROMIC recessions _Time to sell: selling is essential, Credits retated to the market
up much, and depressions. Trick i3 to find out Ex.:Autamabiles, in general.You can buy

Eg: Electric sector when they will stop airdines, commadities Time to sell;

enaugh stacks with

Time to sell. growing and how : When a new buyer significant impact if
Time to sell: 50%: gain in 2 years much to pay for their Time to sefl: comes a!nnghur 2 big you are correct.
30% to 50% gains is excellent, growth, When the price starts investar whao has ]
or fundamentals Yery high P/E, tend P/L absurd and to fall for no apparent discovered the Time to sell:
have deteriorated. to always return to illogical. reason. hidden asset. Soan after showing that
average. When the media extols Commadity price they are recovenng.
the CEQ too much,Wall ~ starts to fall.
Street constantly raises Signs that cycles are
the target price. coming to an end.

TX



THE PSYCHOLOGY OF MONEY MoRGAN

TIMELESS LESSONS ON WEALTH, GREED AND HAPPINESS

This ome-page summary wses a metaphor from our

daily lives 10 miake it easier to memorize the main
congepts of the hoak.

Think that your financial life is like preparing for a Don't compare your pool Sometimes it rains.
2 g to your neighbor's Luck and misfortune are part of life,
Understand your own game Don't get carried away with one and
create your own strategy. be prepared for the ather.
Your needs are different Tour “More important is that as
poal is different. much as we recognize the role
. ; : of luck-n successythe role of
Beware taking financial risk means we should forgive
cues from people playinga  ourselves and leave room for
different game than you are. understanding when judging
failures.”
— e S

THE SEDUCTION OF.  Pessimists extcapolate

S )

presenttrends without
SSIMIS M attﬂuntill'lE for how reliably
markets adapt.”

ey Sometimes

it's sunny. Progressiis too slow to be

)
NO ONES'S CRALY
Each person has their own B Beware of noticed, while setbacks |
mHmunm“G narraiivepapd looks at the world T R pessimism. happen too fast to ignare.
(0 MP“““DI“G thhrl*uu h !:hmr own lens. A denfsmln
j that feels wrong to you may fee
right to mgfnm:e 9155:"' R"ﬂ”l I:UR Always have an emergency reserve.

o . i “The most important part of a plan is

Impﬂrmnlﬁnaﬂﬁal d'&ﬂiil}ﬂi_&rﬂ ERHo ha}ling 2 Flar! Enr lwhen thE Plan is not
= not made in spreadsheets or in going according to plan.” e~
) e textbooks. They are made at the I | o
Sit on your sun lounger and relax. Sinner el Lo

The secret to investing is the HWER E“”“GH
puﬁ-f:r :{_ Ecﬁ{ng::&lgg.;ntiﬁst, Know the edge of your poal.
; i T
E:ompnund Eﬂéc{ The goal is not to_have . "Enough is realizing thatan
the pool fullit's to enjoy it insatiable appetite for more will
push you to the point of regret.

imgt'gjiﬁ,ﬂﬁ,ﬂﬂﬁl',f‘d“ﬂe The highest form of wealth is the

e ability to wake up every morning and
cﬂ:ﬂﬂ”;agﬂ i?f'hf“.';;]';f‘ say,"l can do whgtw&r}i want today."

term chart of econamic ; i :
growth.” “Controlling your time is the highest

dividend money pays.”

i i
A g
*

" : _.1

ﬁ' i
NOTHING IS FREE

SAVE MONEY

“Everything has a price, but not More important than the flow
i of the faucet 15 how much 15

! e 3
AL pricesppeac i i lost-through hales in-the hose GHTIHG [A“HY v

“hspespo guncyiter that R vill "Building wealth has little to do with your | STMIIHG EALTHY

be. Sometimes it rains at

Disneyland. But if you view the income or investment returns, and lots to do If the hole in the poal is too big,

admlssipn f:,i: ata Ij"?.'-":}“‘ll_: with your savings rate. game gver,

ARYEr ETHHY TS FAAIC IO e “Past a certain level of income, what you “Good investing is not necessarily about
price, then pay it. need is just what sits below your EE.’;-" making good decisions. |t's about

consistently not screwing up.”



